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A study of consumers’ general characteristics influence on
impulse buying behaviour
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Impulse purchasing is an important phenomenon for researchers in consumer behavior and retailing. The purpose of this paper is to
determine the influence of consumers’ general characteristics i.e. demographic variables on impulse buying behavior. The paper consists of
theoretical and research aspects. The paper encompasses both primary and secondary research. This paper will be useful for marketing
practitioners and researchers towards the understanding of the consumer’s impetuosity for Fruit juice with respect to their general
characteristics. The tools used to test the hypothesis were Percentage analysis, Correlation and Regression analysis. The results showed
that demographic factors, such as the age and disposable income are associated with impulse buying behavior of Fruit juice. Disposable
income shows much variance on Impulse Buying Behavior.
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